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Abstract:

The study aims to analyze the synergic relationship between marketing intelligence and internal
marketing and their impact on employees' satisfaction in the chains hotel in Amman city from the
perspectives of employees. The sample of the study was selected in an convenience way to overcome
the problem of lack of sampling frames in Jordan. 378 questionnaires were distributed to personal who
work in different departments in Amman's city chains hotels. Amos 18 was employed to test the
relationships between the variables of the study. The findings of the study showed significant
correlations amongst the main variables of the study namely, marketing intelligence, internal
marketing and employees' satisfaction. Finally, the study suggest a number of recommendation to hotel
managers to improve their employees” satisfaction levels.

*Keywords: marketing intelligence, internal marketing.Employees satisfaction
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RMSEA: Root Mean Square Error Of Approximation Must Proximity to Zero.
GF1: Goodness of fit Index must proximity to one.
CF1: Comparative fit Index must proximity to one.
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